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Client:	 Medtronic, Inc.	

Project:	 European patient brochure	

Objective:	 In 12 small-format pages, tell the story 
of four European tremor patients and 
their experience with a new treatment, 
thalamic stimulation therapy. 
In addition to the patient stories, provide 
important information about the therapy, 
what it’s for and how it works.

	

Visual elements

A picture is worth a thousand words. In this small space, we used 
five visual elements to communicate powerfully, in short-hand.

1.	 Patient photograph: This woman is doing things her tremor 
would not allow her to do before treatment: drinking coffee 
without spilling and writing.

2.	 We used a graphic of the patient’s country of origin (in this 
case, Sweden) to connect to our European audience.

3.	 Drawing a spiral is a common neurological test for tremor. 
This visually links the therapy with the condition it treats.

4.	 The fluid signature shows that the therapy is working. 

5.	 The blue shading throughout the brochure signals that this 
contains a message separate from the patient story. 

	

Patient story

I interviewed the patients by phone. For this patient, her nurse 
was our live translator. All stories included:

•	 The patient’s diagnosis, duration, and effect on quality of life.

•	 Various therapies that had been tried without success.

•	 The decision to undergo this therapy which involves the 
implantation of electrodes in the brain and a stimulator in  
the chest.

•	 Physical and emotional benefits of the therapy.

	

Copy close-up

Because this is a patient-oriented brochure, the tone can be more 
emotional than would be appropriate for a physician audience. 

“Mrs. Edmundsson now has the pleasure of drinking coffee 
with her neighbors again, without embarrassment. Since 
her implant, her home life is much happier. She has re-
established a social life and she enjoys frequent outings with 
her grandchildren. She is taking no medications at present. 
Through tear-filled eyes she recommends, “Take the chance. 
It’s wonderful. It’s like a new life.”

[End of excerpt.]

	

Blue section about the therapy

On this first spread, I establish the purpose of the brochure and 
therapy. I identify in the copy the condition it treats, how tremor 
is generally treated, and establish the need for a therapy for 
patients who are not helped by drug therapy.	


